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Putting Nature in the Picture

THIS IS A GUIDE TO
UNLOCKING THE FULL POWER
OF NATURE IN YOUR STORY.

“ In the last 50 years, wildlife

populations have on average declined
by 60%. For the first time in human
history, the stability of nature can

no longer be taken for granted. But the
natural world is resilient. Great riches
still remain. And with our help, the
planet can recover. Never has it been
more important to understand how the
natural world works and how to help it.”

Sir David Attenborough, Our Planet, Netflix

The purpose of this guide is to spark new ideas and inspire
creative choices across all screen genres and at every part
of the process. It’s built for every creative voice shaping the
screen industry today, creating new pathways to featuring
the natural world authentically, without constraining vision
or editorial freedom.

Grow
(Pumpkin Films, Sky UK)

The world as an experience waiting
to happen.

Mortimer & Whitehouse:
Gone Fishing

(Owl Power, BBC)

A time-honoured ritual to deepen
connection.

SHARK! Celebrity
Infested Waters

(Plimsoll Productions/ITV Studios, ITV)

From outdated fear to a new
fascination.
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NATURE IS MORE
THAN A BACKDROP

It can be fierce and unforgiving, yet also deeply
comforting, offering safety, joy, and a sense of
belonging. By putting nature in the picture, it does
more than provide awesome backdrops. It provides
the creative building blocks to craft unforgettable
characters, drive compelling stories, and immerse
audiences in worlds that feel alive.
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Human’s place in nature,
agriculture and farming, land
use, survival and scarcity,
nature exploitation...

Environments, Plants
and Animals

Forests, mountains, rivers, polar
regions, skies, coral reefs...

Biodiversity, symbiosis,
keystone species, habitat
creation and loss...

Time and Scale

Geological time, ancient
vs modern landscapes, the
cosmos, micro and macro
worlds...

Sounds and silence, textures,
smells, light and shadow...

Spiritual, Mythological
& Cultural

Sacred landscapes, creation
myths, totem animals, nature
gods & spirits...

Light, magnetism, wind,
gravity, water, earth, fire,
air, lightning, volcanoes,
earthquakes, storms...

Cycles and Processes

Seasons, tides growth, decay,
erosion, migration, food chains,
evolution, natural selection,
balance and disruption...

Peace and freedom, danger,
chaos, growth as hope, decay
as loss, transformation...
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“STRONG STORIES TEST

CHARACTERS WITH FORCES
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Putting Nature in the Picture

STORIES GROW
STRONGER IN NATURE

In a saturated market, nature is a universal
language to connect with audiences.

Weaving in the living world makes for content
that is visually fresh, thematically deep, and
globally accessible. Nature doesn’t just elevate
the craft, it increases reach and longevity.

BBC .Studios/BagWslf/James Pardon
: . . . - 2 ;
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“PEOPLE’S CONNECTION TO
NATURE HAS DECLINED BY
MORE THAN 60% SINCE 1800...
NATURE CONNECTEDNESS

IS NOW ACCEPTED AS A
KEY ROOT CAUSE OF THE
ENVIRONMENTAL CRISIS.”
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NATURE GROWS
STRONGER IN STORIES.

As humans, we are instinctively driven to
protect what we love. Our bond with nature

is vital - not only for the health of the planet,
but for our own well-being. As that connection
continues to fade in the modern world, the
screen industry has a powerful and unique
opportunity to help restore it.

When we weave the living world back into our
stories, we can rekindle a sense of connection
- sparking meaningful, real-world change and
renewing our shared cultural heritage as a
global community.
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YOUR STORY

NATURE-CHARGE

A 6-point creative review
process to inspire you to
harness the power of nature
from development to final edit.

Use this at any stage of your creative process and
draw on what’s relevant to what you’re creating -
there’s no prescribed order.




Putting Nature in the Picture

NATURE-CHARGE
YOUR STORY

WE ARE NATURE: UNLOCK NATURE’S NATURE-CHARGE
MAKE IT PERSONAL POWER YOUR CHARACTERS

BUILD BEYOND IMMERSE ALL CONSIDER HOW
THE BACKDROP YOUR SENSES YOU AFFECT NATURE
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WE ARE NATURE:
MAKE IT PERSONAL

Nature shapes who you are and how
you experience the world - it’s far more
than a backdrop - it’s part of your story.

Practice:

Draw from your own life: childhood memories, simple
walks, or even dreams. Look to the films that stayed
with you or projects that moved you. Or simply step
outside and let the environment spark something new.

Pay attention to:

How the environment makes you feel.

The movement and behaviour of plants and animals.

Changes in light, weather, colour and sound.

How much nature you see in programmes and films
— it most likely plays more of a role than you think.

How did nature influence the mood, characters,
or story in a programme you watched?

Take note of these effects and use them to inspire
your own creative ideas, adapting what resonates
to your story and vision.

-

BIN
* BBC StUdios 7 UK
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‘;V‘/ Zoila.Brozas. -

© Sky UK Limited
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2. UNLOCK NATURE’S
POWER

Nature offers building blocks that
bring stories to life.

Practice:

|dentify the nature-related topics and themes in
your story and enrich them with further research.

' " @SkyUK Limited
Explore for example: - i

« Observing animal behaviour and researching
ecosystems.

« Myths, folklore and cultural perspectives on nature.

« Topics around climate change, environmental
degradation and biodiversity loss.

« Consult experts or advisors to add depth,
authenticity, and unexpected inspiration.
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Consider how these insights can shape your story’s
conflict, characters, relationships and power dynamics.

© Aardman Animations Ltd
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3. NATURE-CHARGE
YOUR CHARACTERS

Characters come alive when nature

helps shape who they are. Tying them

to the natural world taps into something
audiences instinctively understand, making
their motivations feel real — leading to
richer, unforgettable characters.

Practice:

Use nature to drive motivations, deepen traits, and
create more layered interactions in your characters.

Consider drawing from:
e |nstincts and behaviours that make characters
believable.

« Qualities from animals or ecosystems that add depth
and relatability.

« How these traits can make characters memorable
and universally resonant.

Incorporate findings into your character development.

© Sky UK Limited
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4. BUILD BEYOND
THE BACKDROP

The strongest stories blend imagination with
truth - and nature is full of both. Shaped by
cycles, conflict, and cause-and-effect, the
natural world offers ready-made narrative
threads packed with texture and emotional
weight. Draw from it, and your storyworld
will feel not just believable, but lasting.

Practice:

Think of how nature can help create narrative depth,
shape emotion and build worlds.

Think about:

* Nature creating obstacles for your characters.
« The influence of nature in driving decision-making.

« Adding elements that make the story world feel alive
and active.

How does a storm or calm river influence tension or
peace?

How do seasonal changes affect the story’s rhythm 4 Y
or emotion? * R
_ 3 ‘N‘ \V
\ ' ., /'}; 3 '

Add these layers and test combinations to see how this ‘ !3-
affects your story. © Bad Wolf/'BBC./ HBO £
XS
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5. IMMERSE ALL
YOUR SENSES

Screen stories shine when they fully
engage the senses, and nature is a master
of immersion. Through texture, colour, light,
and sound, it shapes how we experience

a story.

Practice: s e {F“@ Bourtesy of HEO
Ask yourself: How can you and your creative team come B
together to enhance immersion in nature through your _
creative choices? Bring this question to your team of ¢ &
sound designers, cinematographers, composers, VFX \

artists, colourists and others.
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« How can you use light - and shadow - to convey
mood, reveal character, or hint at hidden truths in
your story?

« Can sound design amplify natural atmospheres or
animal behaviour?

« Can music or scoring reflect the rhythms of
ecosystems?

« Can visual effects or colour grading deepen the
sense of place and season?

Add these sensory layers to your story.
© Photograph by Natalie Argent
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6. CONSIDER HOW YOU
AFFECT NATURE

The screen industry has a responsibility to
represent nature responsibly and ethically.
A conscious lens strengthens your narrative
and builds a lasting, positive connection
with audiences and nature.

4R
Practice: . ' . . ‘ Roger Kastel, Pub main,
o ) via Wikimedia mons
Would you be happy for negative impacts on nature to N -

be a consequence of your work? If not, how could you
mitigate against that?

Take these steps:

« |f something doesn’t feel right, dig deeper.

« Consider portraying pro-environmental habits in
characters and storylines when this can be done
authentically. . _ |

« Collaborate with experts - academics, charities, A
consultant and communicators who can ensure
that information is accurate and portrayals aren’t
harmful.

« Working with an impact producer can help to
develop and execute strategies that create positive
social, cultural, or environmental influence alongside
your film.

© Rob Baker Ashton
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